
5. Business lab
(1050 Sq. ft. )



Business lab was established at Department of Management Studies.

Objectives

• To enhance managerial and soft skill that augment the overall professional development.

• To engage students corporate connect, written analysis & communication, computers and business

application ,and current affairs in business

• To provide functional specific knowledge through industry scenario study and analysis using multiple

pedagogies

• To demonstrate multi faceted leadership skill in business scenario
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